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2015 Investment Outlook, DSP BlackRock



INTERPRETATIVE INTELLIGENCE

 In 2015  monetary policies of countries are expected to be different.

 Economic growth rates will also differ.

 While US and UK might begin to increase interest rates, Europe and 

Japan may continue to keep them low.

 Falling oil prices may help oil-importing countries, while harming the 

oil-exporters.

 Capital flows, interest rates and currency rates may remain volatile 

due to these developments.
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EXPERT VIEW
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Equity Market Snapshot, Franklin Templeton Investments.



INTERPRETATIVE INTELLIGENCE

 In this bull run, corporate profitability has lagged behind.

 The ratio of corporate profits to GDP is still below average.

 As economic growth picks up, earnings is also likely to pick up.

 The numbers to look for are: growth in sales and increase in profit 

margin.
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ACQUIRE EXPERTISE

Investors need direction 

and they should seek it from 

YOU 

by default

over time
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UTILIZING PUBLISHED INFORMATION 
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SIP returns from investing Rs.5000 a month in Franklin India Bluechip Fund.

How will you use the information in this table?



HOW WOULD YOU INTERPRET?
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USING PUBLISHED INFORMATION
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Return from investing in ICICIPru Value Discovery Fund

How will you use the information in this table?



THREE APPROACHES TO INVESTOR EDUCATION

 Concepts

 Information

 Sound Byte
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BUILD TRUST FROM SHOWCASING EXPERTISE

 Invest and acquire expertise

 Press and printed media

 Conferences and seminars

 Classrooms and roundtables

 In-house publications

 Social media

 Emails and direct communication

 Direct conversations 
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ADD VALUE TO PRODUCTS AND SERVICES

 Reports and Updates

 Highlights

 Current Information 

 Interesting events

 Tidbits

 Reinforcement

 Approval

 Appreciation
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CREATE DIFFERENTIATION

 Re-iteration of core principles 

 Distinct style

 Code of conduct and ethics

 Strict adherence to dos and don’ts

 Communication
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